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3.14. METHODOLOGICAL 
FOUNDATIONS OF ANALYSIS OF 

COMPANY BUSINESS UNDER 
MARKET ADJUSTMENT 

V.V. Syroizhko, Ph.D. in Economics, Professor of 
Accounting and Business Analysis Chair of the State 

Educational Institution of Higher Professional Education 
All-Russian Correspondence Finance and Economics 

Institute, Voronezh Branch;  
A.A. Syroizhko, Economist of the Audit and Financial, 
Credit and Budget Policy Inspection Department of the 
State Institution Voronezh Region Finance and Budget 

Management Bureau 

The development of methodology of market adjustment 
of a company is considered as a complex research task, 
the accomplishment of which should ensure correlation 
and clear sequence of methodology elements: laws, ap-
proaches, principles, functions and methods. Based on the 
above premise, this article suggests a general pattern of 
methodology of analysis of company business under mar-
ket adjustment. Among the most important are system, 
complex, integration, marketing, functional, subject-matter, 
dynamic, reproduction, process, normative and quantita-
tive approaches. During the development of methodology 
of analysis of company business it is substantiated that 
business analysis should be considered not only as a 
method of study of economic phenomena and processes 
in a company, but also as an economic instrument of 
company’s adjustment. Business analysis methodology 
should provide a company with overall vision of prospects 
of strategic development of those lines of activity which in 
retrospective had higher positive dynamics, ensured com-
pany’s competitiveness growth and resulted in company’s 
more efficient functioning in the market environment.  
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